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CURRENT LAW: Currently, under Massachusetts law (Chapter 55, Section 18F), individuals or entities other than political committees who spend more than $250 on electioneering communications must file a disclosure report with the Office of Campaign and Political Finance (OCPF). That report must include the spender’s name and address, the candidate referenced, the amount and purpose of the expenditure, the vendor, and the date of the spending. However, the law does not specifically restrict internet advertising expenditures to funds from U.S. citizens, require disclosure of demographic targeting or top contributors for online ads, or mandate explanations if ads are removed from platforms. Nor does it require an online public archive of internet electioneering communications. 

SUMMARY: The proposed amendments to Chapter 55 of the General Laws modify section 18F and add a new section 18H to enhance transparency in electioneering communication expenditures, particularly those involving internet advertising. Section 18F is amended to require any individual or entity not classified as a political committee that spends over $250 annually on electioneering communications to file an electronic report with the director within seven days. The report must include detailed information about the expenditure, including the identity of the spender, the targeted candidate, the vendor, and specifics related to internet advertisements, such as the content, target demographics, major contributors to the spender, and any removal details provided by websites. The amendment also mandates that such internet expenditures must be funded solely by U.S. citizens and include a certification under penalty of perjury. Section 18H establishes a requirement for the director to create a publicly accessible online archive of all internet-based electioneering communications. This archive must display each advertisement, associated demographic targeting information, the top contributors to the sponsoring entity, and any removal explanations. Additionally, the director is tasked with soliciting public input and adopting regulations to govern these internet advertising practices.

